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Abstract

To overview the current consumer use of cameras and
photographs in Japan, we conducted an online survey of
camera users during July 2004. Unlike many surveys of
this sort, the questionnaire employed the Koto method and
focused not on hardware preferences but on such ques-
tions as how and why consumers used cameras and pho-
tos, and how they felt about photo-taking and about the
photos they take. Responders were grouped by age and
gender, and responses were analyzed to yield deviation
values in seven areas of “photo-lifestyle.” Clear differences
in photo-lifestyle were distinguished among age groups
and between genders. As a whole, men were found to be
more active in photo-taking, archiving, and preserving pho-
tos, as well as more interested in photographic technol-
ogy, while women were more active in printing, viewing,
and utilizing photos.
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HADTEZIRS (Table 1),

Table 1 Survey design and sample size
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Fig.3 Camera ownership ratios
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Fig.4 Deviation value of involvement in photography by
age and gender
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Fig.5 Deviation value of frequency of photo-viewing by
age and gender
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Fig.6 Deviation value of importance of photo prints by
age and gender
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Fig.7 Deviation value of photo archiving and preservation
by age and gender
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Fig.8 Deviation value of photo-related consumption by
age and gender
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Fig.9 Deviation value of “techno-geek” interest by
age and gender
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Fig.10 Deviation value of digital photo equipment use by
age and gender
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Fig.11 Total deviation scores of seven “photo-lifestyles”
of the three most active age/gender groups
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